
 

Background to campaign 

- So far over 5.4m employees have been automatically enrolled into a workplace pension by 
60,000+ employers. 

- From next year, up to 1.8m small and micro employers will begin approaching the date when 
their workplace pension duties come into effect. 

- As numbers of employers embarking on their AE journey reach unprecedented levels the need 
has never been greater to reach these large numbers with an impactful and relevant campaign 
to drive engagement. 

- There is an increasing overlap between the characteristics of the employer and employee in 
the small/micro environment – hence a joint approach between DWP and TPR. 

- Effective targeting and delivery of a universally-understood message is vital to ensure 
relevance in this complex marketplace. 

- ‘We’re all in’ TV campaign is seen as ‘less relevant’ to SMEs, employers and business advisers 

 

Who will the campaign target? 

Through a fully-integrated, dual branded campaign, we will be targeting: 

- Small and micro employers with fewer than 30 employees 
- Employers who employ, but do not run businesses – e.g. employers of domestic staff such as 

nannies 
- Business advisers: accountants, bookkeepers, payroll administrators and IFAs (7/10 SMEs have 

indicated they will reply on an adviser on some level to support them through setting up 
automatic enrolment) 

- Employees of small businesses 

  

Campaign objectives 

-          Primary objectives 

• To raise awareness and relevance of AE across all audiences 
• To drive traffic to the campaign microsite – www.workplacepensions.gov.uk 

  

-          Secondary objectives 

• Employers: Find out AE affects your business and what you need to do to meet your duties. 
• Business advisers: Find out how AE affects your clients and what you can do to help them. 

http://www.workplacepensions.gov.uk/


• Employees: As a result of Automatic Enrolment, millions of people now have a workplace 
pension. Find out how this affects you. 

  

What channels will the campaign use? 

- TV: launching with a 40” ad for employer and employees and use 20” and 10” spots for 
audience specific messaging 

- Radio: a consistently successful channel for TPR, a 30” ad will target small and micro 
employers 

- Digital channels: a mix of advertising on social channels, display, native and site-specific 
activity 

- Owned, earned and partnership channels will continue to play an important role in the 
dissemination of campaign messaging 

- All channels will run through until 14 December 

  

What’s the call to action? 

- Don’t ignore the workplace pension. Call to action: www.workplacepensions.gov.uk 
- Microsite acts as a filter to direct employers, business advisers and employees to TPR or DWP 

as appropriate. 
- TPR landing page is www.thepensionsregulator.gov.uk/automatic-enrolment  
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