
 
 

Sarah Roots promoted to Senior Vice President 
Warner Bros. Worldwide Tours 

 
 
LEAVESDEN: 18 November 2015 
 
Sarah Roots has been promoted to Senior Vice President Worldwide Tours, effective 
immediately. In October 2010 Sarah joined the company as Vice President Warner Bros. Studio 
Tour London – The Making of Harry Potter before construction had started on the attraction and 
has seen the project from conception through to the Grand Opening on 31 March 2012. 
 
Now into its fourth year under Sarah’s leadership the Studio Tour has been a phenomenal 
success with ticket sell-outs, over five million visitors and 97% ‘Excellent’ or ‘Very Good’ 
TripAdvisor reviews (out of more than 19,000).  In January 2014, Sarah’s role was extended to 
include the Burbank Studio VIP Tour. Under her direction, the Studio Tour has been re-
launched as Warner Bros. Studio Tour Hollywood, including the grand opening in July of the 
new attraction, Stage 48: Script to Screen. 
 
Jon Gilbert, President, Worldwide Studio Facilities, said: “Sarah is well respected as a 
collaborative professional who knows the attractions business and is keen to expand our role in 
themed entertainment across our Warner Bros. core brands.” 
 
Starting her career with the Tussauds Group, Sarah moved in 2000 to head up Operations for 
the National Maritime Museum and Royal Observatory in Greenwich, London.  In 2003 she 
moved to the National Trust in the South East of England, leading customer service and 
commercial operations across over 20 built properties and countryside sites, later taking the 
position of Director, Central Customer Services at the organisation’s Head Office.  Sarah 
returned to Greenwich, becoming Director Communications, Marketing and Visitor Experience, 
on the Board of the National Maritime Museum, Royal Observatory and The Queen’s House. 
 
Sarah is a board member of ALVA (Association of Leading Visitors Attractions), a non-executive 
director for the Museum of London Trading Board and takes an active role in the development 
of tourism and culture in Hertfordshire which includes working with the Hertfordshire Local 
Enterprise Partnership to attract investment into the county. 
 

 

 

Pictured left: Sarah with Warner Bros. Studio Tour London’s 
newest addition, the original Hogwarts Express locomotive 
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Notes to Editors 

 
Warner Bros. Studio Tour London – The Making of Harry Potter opened its doors on 31st March 
2012. The unique attraction offers visitors the ultimate chance to get up close to authentic sets, 
discover the magic behind spellbinding special effects and explore the behind-the-scenes 
secrets of the Harry Potter film series. 
 
The Studio Tour has been well received with 97% of the 19,000+ reviews on TripAdvisor rating 
it as ‘Excellent’ or ‘Very Good’. 
 
Highlights include walking through the Great Hall where so many famous scenes were shot, 
seeing the treasures stored in Dumbledore’s office, strolling down Diagon Alley and, new for 
2015, walking along Platform 9 ¾, featuring the original Hogwarts Express locomotive. Tickets 
must be pre-booked at www.wbstudiotour.co.uk or by calling the Studio Tour’s Visitor Services 
Team on 0845 084 0900 and cannot be bought at the attraction. 
 
Warner Bros. Studio Tour Hollywood takes guests closer than ever to the legendary 
entertainment they know and love. Film fans get to see the real sets and soundstages where 
the greatest names in entertainment made history as they touch, tour and explore the iconic 
110-acre film studio that brought Argo and Ocean’s Eleven to the big screen. From The Big 
Bang Theory to Friends, the Studio Tour takes guests behind the camera for a revealing look at 
how the magic is made. 
 
A visit includes a rare look inside many of the lot’s production areas as well as the innovative 
new addition to the Studio Tour, Stage 48: Script to Screen. The interactive experience offers 
guests the unique opportunity to explore the full film and television production process and the 
glory of awards season, with each component represented step-by‐step throughout the 
purpose-built soundstage. Guests also explore the Archive, which currently showcases props 
and costumes from all eight Batman films (including the yet-to-be-released Batman v 
Superman: Dawn of Justice) and all eight Harry Potter films. Guests also stop by the Prop 
Department, which features one of the largest selections of rare antiquities and modern 
furniture, rugs, drapery, lighting and hand props from Hollywood’s golden era. Then, the Picture 
Car Vault, home to some of Batman’s most famous vehicles, including the new Batmobile from 
Batman v Superman: Dawn of Justice, the Tumbler from The Dark Knight trilogy and the 
Bathammer from Batman and Robin. 
 
Warner Bros. Studio Tour Hollywood is open Monday through Sunday, 8:00AM to 4:00PM, with 
Studio Tours departing every 30 minutes and extended hours offered during the summer 
season. Reservations are recommended and all children eight years or older are welcomed. 
Tickets are $62 per person and can be purchased online at www.wbstudiotour.com or by calling 
818-977-TOUR (8687). 
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